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BBA
Curriculum
(NEP-2020)

Semester- V



SEMESTER-V

BBAS011: BUSINESS ENVIRONMENT (BE)
[Credit: 5 —Lecture hours: 75]

Course Objectives:

1.

To equip students with the the fundamentals of the business environment and its role in decision-
making and strategic planning and to understand the economic, political, legal, technological, social,
and international forces that influence business operations

To familiarize students with the Indian business environment, including government policies, economic
reforms, and regulatory frameworks and encourage critical thinking on how external environmental
factors shape business strategies and performance

Course Outcomes:

1.

Students will be able to identify and describe the key components of the business environment and how
they affect business operations and analyze economic, political, legal, and technological factors
influencing business decision-making.

2. Students will have clear understanding of the Indian economic and policy environment, including
liberalization, privatization, and globalization and be able to evaluate the impact of international trade
and global economic trends on domestic business operations

Introductory Issues: concept, nature and importance of business and business
environment - Types of environment; general and task environment, internal and
Unit-I external environment, Basic elements of environment: socio-cultural, political,
LH:15 legal, economic and technological elements - Environmental analysis;
objectives, process, benefits and limitations.

) Socio-cultural Environment of Business: Concept and nature of culture - Impact
Unit-11 of culture on business - cultural resources - Ethics and social responsibility of
LIS | pysiness - A ts for and against social ibilit

usiness - Arguments for and against social responsibility.

Political and Legal Environment of Business: The Constitution of India;

Fundamental Rights and Directive Principles of State Policy intervention in
Unit-IIT economic affairs: role of the government in creating proper business
LH:15 environment - Economic planning in India: features and objectives of Indian

Plans: The changing legal environment of business, key concepts and features -

Intellectual property laws: elementary concepts and features of copy rights,

patent, trade/service mark and industrial design.

Economic Environment of Business: concept and elements of economic
Unit-1V environment - Different economic systems: Meanings and Characteristics: New
LH:15 Industrial Policy: Objectives and Dimensions - Economic reforms initiated in

India - Liberalization, privatization and disinvestment: Concepts and Trends.

Technological Environment of Business: concept and features of technology
Unit-V Impact of technology on business and society - Technology policy of India -
LH:15 Institutions and other facilities for promotion of science and technology in India-

Intellectual Property: Basic Idea and Types.

Suggested Readings:

1. Aswathapa, K., Essentials of Business Environment, Himalaya Publishing House.

2. Cherunilam, F., Business Environment — Text and Cases, Himalaya Publishing House.

3. Gupta, C.B., Business Environment, Sultan Chand.

4. Justin, P., Business Environment: Text and Cases, McGraw Hill Education.

5. Misra, S. K. and Puri V. K., Economics Environment of Business, Himalaya Publishing House.
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BBAS5S012: STRATEGIC MANAGEMENT(SM)
[Credit:S -Lecture Hours: 75]

Course Objectives:

1. To equip students with a comprehensive understanding of strategic management concepts within
different organizational levels and contexts.

2. To enable the students to recognise the various strategic management tools, aiding to assess both
internal and external environments and develop effective competitive and corporate strategies.

Course Outcomes:

1. Students will be able to effectively evaluate an organization’s strategic position by applying analytical
tools to inform strategic decision-making.

2. Students will develop the ability to formulate and implement strategic plans, including growth and
corporate strategies and understand the impacts of emerging trends on strategic management.

Introduction to Strategic Management: Definition, Scope and Importance of
Strategic Management; The Strategic Management Process: Basic Issues;
Evolution of Strategy: Classical vs. Modern Approaches; Levels of Strategy:
Corporate, Business and Functional; Strategic Intent: Vision, Mission, Goals and
Objectives; Relevance of Ethics and Sustainability in Strategic Management
Environmental and Industry Analysis: External Environment Analysis:
Unit-11 PESTEL Framework; Industry Analysis: Porter’s Five Forces Model;
LH:15 Competitive Analysis: Competitor Mapping and Market Positioning;
International Environment vis-a-vis Strategic Management

Unit-1
LH: 15

Internal Analysis and Competitive Strategies: Internal Resource Analysis:
Value Chain Analysis and other tools for identifying Competitive Strengths;
Unit-III SWOT Analysis: Integrating Internal and External Factors; Generic Competitive
LH:15 Strategies: Cost Leadership, Differentiation and Focus (Niche Markets); Core
Competencies, Strategic Innovation and Developing Blue Ocean Strategy;
Competitive strategies for Startups

Corporate Strategies and Portfolio & Growth Strategy Analysis: Growth
Strategies (Expansion, Diversification, Vertical Integration); Stability and
Retrenchment Strategies; Mergers, Acquisitions and Strategic Alliances; Global

Ell_llltl_;v Strategy; Basic Overview of Portfolio Management Tools: BCG Matrix
) (Growth-Share Matrix); GE-McKinsey Matrix and ADL Strategic Condition
Matrix; Growth-Oriented Tools: Ansoff’s Growth Matrix, McKinsey’s Three
Horizons Model, Product-Market Fit and Business Model Innovation
Strategy Implementation, Control, and Emerging Trends: Overview of
. Strategy Implementation Issues: Organizational Structure and Leadership,
Unit-V .
LH:15 Resourf:e Allocation and .Performance Mgasurement; Balanf:ed' Scorecqrd and
Strategic Control; Strategic Management in the Age of Artificial Intelligence,
Disruptive Technologies and other emerging trends.
Suggested Readings:

1. Barney, J. B., & Hesterly, W. S. Strategic Management and Competitive Advantage: Concepts and
Cases. Pearson.

2. David, F. R, David, F. R., & David, M. E. Strategic Management: A Competitive Advantage
Approach, Concepts and Cases. Pearson.

3. Hill, C. W. L., Jones, G. R., & Schilling, M. A. Strategic Management: Theory: An Integrated
Approach. Cengage Learning.

4. Kazmi, A., Strategic Management and Business Policy. McGraw Hill India.

Wheelen, T. L., Hunger, J. D., Hoffman, A. N., & Bamford, C. E. Strategic Management and

Business Policy: Globalization, Innovation, and Sustainability. Pearson.

W
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BBAS013: CORPORATE FINANCIAL REPORTING & ANALYSIS (CFRA)

[Credit:5 - Lecture Hours: 75]

Course Objectives:

1. To equip students with a comprehensive understanding of financial reporting practices of companies
as per Indian statutes and principles.

2. To enable the students to learn the various tools of financial statement analysis, aiding in strategic
decision making.

Course Outcomes:

1. Students will be able to effectively understand and comprehend the concepts associated with financial
statements drafted by companies and also draft the financial statements.

2. Students will develop the ability to use tools for understanding the information contained in financial
statements and interpret them for decision making

Unit-1 Corporate accounting: Concept; Books of accounts of a company; Statutory
LH: 15 registers of a company; Annual return; Schedule III to Companies Act, 2013.
Unit-IT Corporate Financial Statements: Concept, Features, Types, Components,
LH:15 Importance; Corporate Financial Statements under Companies Act, 2013.
Unit-III Statement of Profit and Loss, Balance Sheet and Cash Flow Statement: Concept,
LH: 15 Features, Importance, Interrelationship; Preparation of financial statements

. Financial Statement Analysis: Concept, Parties, Need, Objectives, Approaches;
Unit-1V . . .

LH:15 Types of analysis: Intra-firm, Inter-firm, Inter-period, Inter-regional, Cross-

) sectional.

. Tools and techniques of financial statement analysis: Comparative financial
Unit-V . . . . : .
LH:15 statements, Common-size financial statements, Trend analysis, Financial ratio

) analysis.

Suggested Readings:

ARV NI e

Das, S. C., Business Accounting and Financial Management. PHI, Delhi.

Gupta, A., Financial Accounting for Management — An Analytical Management, Pearson, New Delhi.
Mukherjee, S. and Mukherjee, A. K., Corporate Accounting, Oxford University Press, New Delhi.
Narayanaswamy, R., Financial Accounting — A Managerial Perspective, PHI, Delhi.

Sinha, G., Financial Statement Analysis, PHI, Delhi.
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Semester- VI



SEMESTER-VI

BBA6011: ENTREPRENEURSHIP DEVELOPMENT(ED)
[Credit:4 -Lecture Hours:60]

Course Objectives:

1.
2.

To equip students with a comprehensive understanding of the concepts associated with entrepreneurship.
To develop the entrepreneurial mindset of students and making them aware of various nuances of starting
ventures.

Course Outcomes:

1.

Students will be able to understand various types of entrepreneurship ventures and evaluate the
entrepreneurship ecosystem.

2. Students will effectively develop entrepreneurial mindset and also comprehend the various aspects of start-
up ventures.
. Entrepreneurship — Elements, determinants, importance, scope; Entrepreneur —
Unit-1 . . . . s
LH: 12 Qualities/ Traits, Classification; Entrepreneur, Intrapreneur and Manager; Theories of
) entrepreneurship; Innovation and Creativity.
. Entrepreneurial opportunities; Business ideas — Sources, Techniques of generating
Unit-IT . S N . .
LH: 12 business idea; Feasibility study — Purpose, Dimensions, Structure and Contents of

feasibility report; Business plan — Rationale, Stakeholders, Types, Structure and
Contents.

Unit-III | Sustainability — Public and Private systems; Marketing assistance and support;
LH: 12 Technical and technological assistance and support; Entrepreneurship Development

Entrepreneurial behaviour; Entrepreneurial Motivation; Stimulation, Support and

Programmes — Need and Objectives.

Unit-1V Entrepreneurship Development Programme- Need and Objectives; Actors of venture
LH: 10 support system: Industry Associations; Self-help Groups; Business Incubators.

Unit-V Layout, Business processes, Operations planning and control; Accommodation and
LH: 14 Utilities for start-ups; Preliminary contracts entered into by start-ups; Problems and

Management of Start-ups: Venture life cycle; Mobilisation of resources; Location,

challenges faced by start-ups.

Suggested Readings:

1.

Charantimath P. M., Entrepreneurship Development and Small Business Enterprises, Pearson
India, New Delhi.

. Mohanty S. K., Fundamentals of Entrepreneurship, PHI, New Delhi.
. Mukherjee, A. K. and Roy, S., Entrepreneurship Development and Business Ethics, Oxford

University Press, New Delhi.
Nandan, H., Fundamentals of Entrepreneurship, PHI, New Delhi.

. Narayana Reddy, P., Entrepreneurship — Text & Cases, Cengage Learning, New Delhi.
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BBA6012: MANAGERIAL COMMUNICATION (MC)
[Credit:4 -Lecture Hours:60]

Course Objectives:
1. To enhance both written and oral communication skills of students and develop fundamental principles and
techniques of effective business communication.
2. To help students learn about appropriate communication styles and etiquette and emphasize the importance
of active listening and understanding nonverbal communication in business environment.

Course Outcomes:

1. To develop the ability of the students to express complex ideas in both written and spoken modes,
including emails, reports, presentations, etc.

2. To help students learn and apply communication theory to solve workplace issues and understand the
importance of clear and concise communication and also improve their listening skills.

Managerial communication—nature and scope of communication, functions of

Unit-1 .. .. o
LH: 12 communication; roles of a manager, communication process; communication
) network; Informal Communication; Corporate Communication.
Road blocks to managerial communication; Removing roadblocks; Gateways to
Unit-II communication, strategies for improving organizational communication; cross
LH: 12 cultural communication and communication between genders; Effective

Listening—Poor listening habits, types of listening; strategies for effective listening

Business presentations & public speaking—Introduction to a presentation, main body
Unit—1mn | and conclusion, controlling nervousness & stage fright; business presentation; sample
LH: 14 outlines; Non-verbal communication—introduction; FElements of non-verbal
communication— Kinesics, Proxemics, Chronemics, Paralinguistic, Haptics etc.;
Interpreting nonverbal messages

Business Writing—Introduction, written business communication; Business letters,
Unit-IV | Common components of Business Letters; writing effective memos; Business reports
LH: 12 & Proposals; format for proposals; proposal layout and design; Secretarial Practices
in Business Organizations.

Modern Communication Technology: Electronic Communication System,

E;_lllt-l‘(; Teleconferencing- Video and Audio Conferencing, Electronic-mail--E-mail etiquette,
) Writing Official E-mail, Do’s and Don’ts of E-mail communication etc.
Suggested Readings:

1. Balasubramanian N., Business Communication, Vikas Publishing House.

2. Bovee, C. and Thill J. V., Business Communication Essentials, Pearson.

3. Chaturvedi P. D. and Chaturvedi M., The Art and Science of Business communication: Skills,
Concepts, Cases, and Applications, Pearson.

4. Lesikar, R. and Petit, J., Business Communication - Theory and Applications, All India Traveller Book
Seller, Delhi.

5. Sharma, R. C. and Mohan K., Business Correspondence and Report Writing, McGraw Hill.
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BBA6013: BUSINESS LAW (BL)

[Credit:4 — Lecture Hours:60]
Course Objectives:
1. To equip students with a foundational understanding of legal environment in which businesses operate,
including relevant Indian laws and regulations.
2. To enable students to navigate legal issues and make informed decisions.
Course Outcomes:
1. Students will be able to understand the legal obligations and responsibilities of businesses and
individuals in various legal contexts.
2. Students will be able to analyse legal issues and develop solutions to business problems and
communicate legal information effectively.

The Indian Contract Act, 1872

Contract& Agreement: Definition, Characteristics and Types; Essentials of a valid
Unit-I | Contract and Agreements; Proposal; Acceptance Communication Revocation;
LH:12 | Consideration; Capacity of Contract; Consent.

The Sale of Goods Act, 1930

Contract of Sale — Meaning; Difference between Sale and Agreement; Formation of
Contract; Contents of sale contract; Goods, Price, Condition and Warranty; Ownership
of goods and transfer; Performance of Sale Contract; Delivery; Rights of unpaid
sellers; Auction Sale.

Unit-IT
LH: 12

Partnership Laws:

A. Indian Partnership Act, 1932

Definition and Nature of Partnership; Type of partners; Rights and Duties of partners;
Unit-III | Registration of partnership firm and Consequences of non-registration; Dissolution of
LH: 14 | firm: Meaning and grounds; Minor in partnership.

B. The Limited Liability Partnership Act, 2008

Definition; Salient Features of LLP; Advantages and Disadvantages of LLP;
Difference between LLP and Partnership.

Consumers Protection Act, 1986
Definitions: Complainant, Complaint, Consumer, Consumer Dispute, Defect,

Deficiency, District Forum, Person; Consumers Protection Act: Applicability,
Objectives, Features, Need in India; Rights & Responsibilities of consumers; Unfair
trade practices; Consumer Protection Council (Central, State and District)

Unit-IV
LH:10

Companies Act, 2013:

Unit-V | Definition of Company, Types of companies, Formation of Company, Memorandum
LH:12 | and Articles of association, Contents and alteration of Memorandum and Articles of
Associations, Prospectus and Statement in lieu of Prospectus.

Suggested Readings:

bk W=

Agarwal, A., Business Law for Managers, Penguin Portfolio.

Kapoor, N. D.,Elements of Mercantile Law, Sultan Chand & Sons, New Delhi.
Kuchhal M. C. &Kuchhal V., Business Laws, Vikas Publications, New Delhi.
Pandab, S. K., Business Regulatory Framework, Lawpoint Publications, Kolkata.
Relevant Bare Acts.
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BBA6014: DATA & DECISION SCIENCE (DDS)
[Credit:4 Lecture Hours:60]

Course Objectives:

1. To provide an overview of different aspects of Data and Decision Sciences.

2. To enable the students to recognize the contemporary concepts and techniques for Data and Decision
Sciences so as to assist the students understand about the minimum knowledge base that is expected of
them in future

Course Outcomes:
1. To introduce students to various aspects of data and decision sciences.
2. To enable students, make decisions under uncertainty using various behavioural tools.

) Introduction to Data and Decision Science: Meaning and scope of data and
Unit-1 decision science; Structured vs. unstructured decisions; Data-driven decision-
LH: 10 . . . . . . ..

making in business; Role of data in management and policy decisions.

Data preprocessing: Data Cleaning Techniques; Data Visualization Techniques;
Unit-II Creating Different Types of Charts, Graphs; Tableau Programming.
LH:10 Introduction to Machine Learning in decision-making: Basics of supervised and

unsupervised learning; Applications in business.

Big Data: Definition, Characteristics, and Importance; Key concepts: Volume,
Unit-I11 Velocity, Variety, Veracity, Value; Evolution of Big Data in the business world.
LH: 15 Introduction to Cloud Computing: Definition and key characteristics, Traditional

computing vs. cloud computing; Applications of cloud computing, Future trends.

. Decision-making under certainty, risk, and uncertainty; Decision trees and Payoff]
Unit-1V ; .. - - 4
LH: 10 Tabl§§; . Bayesmn' Decmlpn ‘Th'eory; ‘U.tlllty Theory and' Demspn-makmg;

Sensitivity Analysis; Multi Criteria Decision Making; Real Life Applications of]
Decision Analysis.
Unit-V Simu‘lati.on — 'Concept ar}d Tools to Simplate 'Real-W'orlq Syst'ems; Risk Analysis:
LH:15 Identifying Risk, Assessing and Evaluating Risk, Mitigating Risk.
) Behavioral Decision Making: Understanding How Decisions are Made; Heuristics
and other Cognitive limitations.
Suggested Readings:

1. Bandyopadhyay, S., Business Analytics, CRC Press.

2. Chaturvedi, A. and Malik, P., Mastering Data Visualization with Tableau: Empowering
Business Decisions with Tableau, BPB Publications.

3. Finlay, P. N., Introducing Decision Support Systems, NCC Services.

4. Panneerselvam, R., Decision Science: Operations and Analytics, PHI Learning.

i

Wright, G., Behavioral Decision Making, Springer-Verlag.
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